(OI AKOAOYOEX OEMATIKEX ENOTHTEX A®@OPOYN ITIPOTPAMMATA MIIOY
EINAI AMEXA YAOIIOIHXIMA AIIO TO K.A.B.M KEAYX):

1. OIKONOMIA — ENNIXEIPHMATIKOTHTA

1.1. Kawotouio — Emyeipnuoatikdtro — Aoiknon Enyyeipioemv 25Q
1.2. Kowovikn Owovopio kot Kowovikn Exyetpnuatikotnto S0Q
1.3. Emyegpnpatikomta kot Tovpiotikn — [oAtiotikn Avéamtoén 25Q
1.4.  Aypotikr Emyeipnuatikotnto — Marketing Aypotikov Ipoidvtov 25Q
1.5  Buwoloywka [poidvra: apaywyn-ITictonoinon-Awdbeon 25Q

1.6. Hlektpovikr Emyeipnpoatikdmmra — e-gmyeipetv 25Q

1.7. Tlpdown Emyepnuoatikdtnta 25Q

1.8.  Anuovpyd T d1kn pov emyeipnon 25Q

1.9.  X0yypoveg Tpomelikéc Zuvariayég 25Q

1.10. Ymohloyilovtag Tig damdveg Tov voukokvuploh 25

1.11. ZvpPovievtikn otadrodpopiog 25

1.12. Enoayyelpotikn evepyomoinom avépymv yovaikmv 250

4. TAQYY A KAI EINIIKOINOQNIA

4.1 EMnvikd AApapntio cvotnuo 250

4.2 BeAtiove v opBoypapio pov 25Q

4.3  Xovtadn eyypaoov — eopuav 50Q

4.7  Teppavicd yuo tov Toupiopd (A1-A2) 25Q

5. KOINONIKEX AEEIOTHTEYX KAI APAYXEIX

5.5  Auwyeilpion dwampocomikdv cyécemv 25Q

5.6  Emwowovia kot duvapukn g Opddog 250

5.7  EBghovtikéc dpdoelg otnyv Tomikn kowmvia 25Q

5.8  Amotelecpotikn emKowmVvia Le Qopeic kKot vnpecieg S0

5.9 AVTIHETOTION TNG KOWMOVIKNG Kpiong otnv kabnuepvi Lon 25Q

6. MOAITIEMOX KAI TEXNH
6.1  Iotopia g Téxvng 25Q
6.9  Tomkn Iotopia 25Q

(* OAA TA IPOTPAMMATA MOY AIATIOENTAI AIIO TO K.A.B.M. IPATMATONOIOYNTAI
BAZEI TOY APIOGMOY TQN XYMMETEXONTQN KAI TOQN ATAOEXIMOQN EKITAIAEYTQN)



